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1. The biggest e-commerce platform for independent fashion and design
brands in Poland

2. Three on-line sales channels
3. Promoting indpendent fashion and design in Poland

4. Promoting Polish independent brands abroad
(SHWRM.COM - launched TODAY)

5. Accepting independent brands from outside Poland very soon

6. Backed by HardGamma Ventures




Lifestyle industry
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Name 3 fashion brands with fanpages among 50
biggest on Facebook (globally)...

...and win a shameless t-shirt!




Facebook

1. § Coca-Cola 41963774 18 § DMutela 15380 426
2 T Disney 25681157

B intel 10180776
g Buw 0955580

20. @ Disneyland 13947775

4 @ starbucks 30082104 91039 38. § Starbucks Frappuccino 9419989
5 &% RedBul 28165423 22, = Subway 13198718 9. B8 Reese's 9338 113
6. W Orec 26427554 23 [ mBA 13159535 40. & Mozila Firefox 9190723
7. B mavstar 22750940 [k 5 umse | zairtar «1. B noe 9127262
8. £ Skitles 21003662 25. (8) Target 12396055 42 Q] wwe 9038296
9. bl Tures 21749163 26. @@ Nike Footbal 12160668 43. {5} EA SPORTS FFA 9015150
© B s e s B e
1. & Pringles 19321765 28 [ DrPepper 11877566 45 [ Skepe 8717202
; : ) ' 317018 46, [ Taco Bel 8604424
13. .2, Xbox 17208611 20. B BlackBemy 11213719 47. [3] Badoo 8549772
14 [l Monster Ensray 16228061 1. & Disney Prar 11102466 48 Sprite 8547028
15. J4 Ferrero Rocher 15694 346 40 B3 UFc Utimate Fighting Championship 5490658
16, Walmad 15690312 33. A Starburst 10953328

17. *= \Nindow s Live Messenger 15508071 3. Wil Wat Disney World 10435294

Source:: Socialbakers.com
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Why lifestyle brands are bound to sell in social media?
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People talk about brands and products
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According to Gartner

Research, by 2015 oboin
companies will generate
50% of Web sales &
their social presence and
mobile applications.

S5 Billkor
(2011)




Social Commerce

YAHOO!, FINANCE

INVESTING PERSONAL FINANCE

Facebook’s Failure: Why F-Commerce Doesn’t
Work

Wall 5t. Cheat Sheet — Tue, Feb 21, 2012 2:15 PM EST

B Recommend W Tweet ﬁ Share 2 |z Email |:'1, Print

Companies: Amazon.com inc. | eBay Inc. | Detta Air Lines Inc.

RELATED QUOTES
Q Gamestop , J.C. Penney , Gap Inec. , and Nordstrom are

Symbol Emce Chang=  among the many stores that have both opened and closed
AMZN 218.48 032 storefronts on Facebook after the social-networking site failed

AMZN to drive commerce.
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e Using Social Media to increase sales in existing
channels

« Selling directly in social media
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e Using Social Media to increase sales in existing
channels

Facebook Ads
. Reach the exact audience you want with
g+ Vv relevant targeted ads.

« Selling directly in social media

11
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Social Commerce

e Using Social Media to increase sales in existing
channels

i Facebook Ads
. Reach the exact audience you want with
g_l_ Vv relevant targeted ads.

« Selling directly in social media

00D FOR YOU ) YOUR FRIENDS

—a®— PREMIUM QUALITY —==—

since 2010
Pmata Untque | v Lubisz to! | | Wyslij wiadomos¢ 3 ~ |
Firma f'
pinata is anula & dawid. we live and work in plwd g dr“lakgh ngs '
for b h of different peo pl nd maybe for §_ 2221
pinataunigu gmal com www.pinataunique.co
Informacje Zdjeci tolu SHOWRCOOM
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Social commerce

% | Pinata Unique SHOWROOM ~ | | v Lubisz to! |

- CZESC MICHAL ZAMOWIENIA | WyLOGU) R BGETA(S

PINATA UNIQUE == | Wszystkie produkty [=]
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F-Commerce: | Facebook Stores
H Allow customears o
Selling on A
from your Facebook
Fac‘e bnﬂk Pagr: ::d. newsfeed

A

Facebook Credits

Reduce e-commercs
friction by allowing |
Facebook with FB- : custamers to pay with |

Credits, PayPal or card Facebook Credits |

F-Commerce: Selling on Facebook

Facebook Deals

Gl new customers
¢ wha pay up front on

OMN FACEBOOK TRANSACTIONS

/SN L HOOEIWE 440
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e Using Social Media to increase sales in existing
channels

« Selling directly in social media
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e Using Social Media to increase sales in existing
channels

40% of traffic originate from FACEBOOK

30% of orders

« Selling directly in social media

16
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Social Commerce

e Using Social Media to increase sales in existing
channels

40% of traffic originate from FACEBOOK

30% of orders

« Selling directly in social media

are generated Iin our
FACEBOOK app

24% of revenues
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Our observations
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Bigger fanpage doesn’t mean more orders

« At some fanpages 5% of fans place an order each month

 47% orders on Facebook are placed between 10am and 2pm

 F-commerce (at least in PL) is still something completely new
for the users.




Our observations

facebook WWWwW

1

18% use Facebook Connect (?!) i 36% use Facebook Connect

Keen to like&share products, not the content of their cart.
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 The most advanced OpenGraph integration in Poland

WOMEN MEN DESIGN SALE BRANDS

SHWRM.COM == CLOTHIMG == TROUSERS

; 3;& } r‘ Panther Pants e v
‘ .
L

34 EUR + TO CART

A

_.’ SIZE: 2 BN 54
.I"'l.ll

¥

DESCRIPTION Ej Liks

! "
* ! Panther Pants Eisend
‘ fos -fabric: 100% cotton
o
-{ ‘ -grammadge: 280g/m2 o

20
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WOW! button S{

 The most advanced OpenGraph integration in Poland

> Michal juda wowed =
CREEN at SHOWROCM, L.

L ] Julia Koéciuk lubi link:
| Scrubs.

ii"* Asia Dobrowolska |ubi
g status uzytkownika Marcin
Maj.
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WOW! button

Lubie tal * Bodaj komentarz © Udostepnij

1 Liczba osab, ktare to lubia: 4

Crzegorz Sobieszek Pigknie/ne.
20 maja o 2356 - Lubie to!

L P L T

e SHOWROOM

WHIN

WOW counter

24 wows

at SHOWROOM

WOW products

Kostium/body  MAN-DOWMN | Pani Dupka | VOTO |
G | SHOWROOM SHOWROCOM SHOWROCOM
SHOWROOM Niepowtarzalna Dupki bywajg Okulary

100% lycra bluza, w By

rocentach duze, jedrre i

1k rozmiar

5/M pokryta nie

prin.. Zobacz wiece] bardzo.. Zobacz wiecefobacz wiscej
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WOW! button

2 20.000

AAAAAAA




WOW! button

100

VISITS
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Effective social commerce —
communication
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"Pure by Aga Paul”

6075 likes * 10 talking ahout this

Clotming T”E :."::II @

Jakos< Forma Minimalizm S ——
About Photos Likes SHOWROOM
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Effective soclal commerce — S{
communication

UHM. ANYWAY. v Liked | | Message ¥ ~
17,418 likes - 4,437 tallang about this
o |
VitaminzSupplements
Gdzie? WARSZAWA - Asphalt Bikes, KRAKOW - Lokal Hero, - N 1 7 41 B 1
LUBLIN - Sky is the Limit Store, SIEC - aplikacia SHOWROOM " ll - uJ/ ’
ok o ol
o (Y
About Photos Likes SHOWROGM Videos
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Effective soclal commerce —
communication
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Hi-End - Fashion House & Creative Collective

*;'E- 21 May via SHOWR.COM

Kto jeszcze nie miat w reku naszych mieciutkich, oddychajacych dzianin, koniecznie musi nadrobic zaleglosci | przetestowac na wiasnej skdrze,
szczegolnie w wersji wyciete]. Dotyk chtodnego wiatru na plecach w taki gorgoy dzien, jak ten - bezcenny ¥

Hl:N" SHOW SWETROTUNIKA "KOE0"
ZIN_ ISy
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Effective soclal commerce —
communication
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Juz ponad &0 oryginalnych selekdi powstato w ramach naszego Wow!

=% AGA PRUS handmade shoes
konkursu! Zapraszamy do tworzenia kalejnych i glosowania na T

Let's leather!
Selekcja Piotra na SHOWROOMIE

S— } I ( )\\- O http://shwrm.pl/marki/aga-prus-b.htm|
AOOM -

WYGRAJ

1000 Zi

DO WYDANIA NA SHWRM.PL

Like - Comment * Share

29
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SHOW ==
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WOMEN MEN DESIGN SAIE BRANDS

E summer is coming 0

selection by Miena (Account (@ SHOWRCOOM

30
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Effective social commerce —
communication
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MAGDA HASIAK

240,00 ZE
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Effective social commerce —
communication
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. This is crazy!

sl selekcja Jacek (taki sobie fajny studenttD)

WOV 161
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Questions?
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Contest
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« How many brands do use SHOWROOM?
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Contest
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« How many brands do use SHOWROOM?
— More than 300
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Contest
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« How many brands do use SHOWROOM?
— More than 300

 What % of our turnover does the Facebook app
generate?




Contest
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« How many brands do use SHOWROOM?
— More than 300

 What % of our turnover does the Facebook app
generate?

— 24%

 When do people shop on Facebook?




Contest
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« How many brands do use SHOWROOM?
— More than 300

 What % of our turnover does the Facebook app generate?
— 24%

 When do people shop on Facebook?
— At work, before lunch )

« How many actions were published thanks to our OpenGraph integration?
— More than 20 000




Znizkal

10% OFF WITH DISCOUNT CODE BITSPIRATION
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Kontakt
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Michat Juda | michal@shwrm.com

Jasiek Stasz | jasiek@shwrm.com
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